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Social Media 
-Building a Sustainable and 
Strategic Presence 

-Andrew Morton
Director of Social Engagement, SHRM

@SHRMSocial 

Andrew R. Morton on LinkedIn   

May, 2017 
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What is Social Media? 

3

2015 SHRM VOLUNTEER LEADERS' SUMMIT  

Isn’t 

+

Defining Social Media 
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My First Lesson in Social Media 4
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Evolution of the Culture of Social  

Brand Ground  

Drive to Web

Brand Influencers 

Advocates 

Neutral Skeptics 

Common Ground
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Is it really that complicated? 

Selecting & learning the 
right platforms

Growing and meeting the 
demands of your followers

Real, Relevant & Reliable Content

Following the 4-1-1 Rule 
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Building Your Brand 
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7Updating Your LinkedIn Profile 

Choosing the 
Right Photo 

Highlighting 
Your Work 
Experience 
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Develop your Profile, Participate and then Produce 

Following the 90-9-1 Rule 

Follow the 90-9-1 Rule
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Your Organization’s Brand 
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10“War For Talent” Gets Tougher! 

Keeping what you have….

Attracting those you want! 

-Jobvite 2016 Study 
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11Finding Talent Through Social 

About two-thirds of 
organizations (65%) sourced 

new hires through social 
media in the past year.

SHRM/Ascendo Resources 
Recruitment and Social Media 2015
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12Choosing the Right Platforms 



5

©SHRM 

13

• Use Social to Engage Staff & Foster Better Hires Later

Attracting and Retaining Talent

• Tap Existing Talent to Help You Find New Talent

Apps for That!

©SHRM 

14They places we apply for Jobs

52% 

31% 

13% 
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15No Catfishing Allowed!! 

Morton LLC Talent Acquisition Strategy 
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Overly Impulsive…. 

Overly  
Sensitive…

Over Everything 

Participating with Purpose 

Our Social Media 
Challenges….
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17Employees and Social Culture 
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• Know your goals, prepare your profiles and 
find the Right Platforms for you!

• Embrace technology- but don’t expect 
technology to win the day for you!  

• Foster a social culture of engagement, 
meaningful content, and Share your Story! 

Things to Remember! 
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Don’t live life on social… 
Share it through social

-Andrew Morton
Director of Social Engagement, SHRM

@SHRMSocial   


