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DIGITAL	RECRUITMENT:	WHY	
GOING	SOCIAL	IS	ENGAGING	

(AND	NECESSARY)!
MARY	M.	RYDESKY

2017
ALASKA	SHRM	STATE	HR	CONFERENCE

As social media had become more prevalent, businesses have 
struggled to keep a balanced view. Misuse can destroy 
productivity & harm the company’s reputation. Yet, ignoring it can 
pinch the hiring funnel, alienate employees & customers, and 
leave you with a ‘so last century’ reputation. How does HR cope? 
In this presentation, current trends & best practices form the 
back drop of practical tips the HR professional can take to the 
office for immediate consideration.

Objectives

1. List top social media for recruitment & name at least 2 up and comers
2. Describe 3 or more benefits of engaging in digital recruiting
3. Relate analytics & ROI that measure HR recruitment performance
4. Outline 5 ways a social media program impacts employee engagement, &
state how employee engagement feeds the hiring funnel

SOCIAL	MEDIA	FOR	RECRUITING:	TOP	SITES

Source:	www.work4labs.com/how-to-use-the-top-six-social-media-platforms-for-recruiting/
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HASHTAG	
STRATEGY

HASHTAG	
EXAMPLE
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SEARCH	
FIRST

ALASKA
EXAMPLE

FACEBOOK	FOR	RECRUITMENT
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#1	IN	RECRUITMENT

Traffic	/	Exposure

Diversity

Introduces	Your	Culture

Groundwork	for	Engagement

ORION	
EXAMPLE
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GLASSDOOR
REVIEWS

S

EXAMPLE
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STEPS

ZENDESK	
EXAMPLE
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METRICS	FOR	
SOCIAL	
RECRUITING

4				TIME	TO	HIRE

METRICS	
FOR	SOCIAL	
RECRUITING
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METRICS	
FOR	SOCIAL	
RECRUITING

WHY?

• <iframe	width="560"	
height="315"	
src="https://www.you
tube.com/embed/6JYj
aBb3P8o"	
frameborder="0"	
allowfullscreen></ifra
me>

TIPS
• Have	a	plan
• Develop	a	multi-channel	sourcing	strategy

• Recruit	an	advisory	team	(HR,	IT,	recent	employees)
• Be	consistent
• Evaluate
• Commit	to	changing	the	‘look	&	feel’	2	– 4x	per	year
• Share	metrics	throughout	your	company
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THANK	YOU

Mary	M.	Rydesky
907-227-2393
Anchorage,	Alaska
mrydesky@transitionmanagement.us


